GENDER PAY GAP
REPORT

MPC has published its Gender Pay Gap Report required for companies with more than 250
employees in the U.K.
The Gender Pay Gap Report contains measures of the difference between the earnings of
men and women across an organization (irrespective of roles and seniority).
The median pay gap figures compare the midpoint in the range of men and women’s hourly
pay and bonuses (from the highest to the lowest), and the mean pay gap figure compares
the average for hourly pay & bonuses.
The gender pay gap should not be confused with the subject of “equal pay for equal roles”,
which MPC already abides by.
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GENDER SPLIT OF MPC EMPLOYEES
as of 5th April , 2017.

26.8%
F EM A L E

73.2%

MALE

At MPC we are passionate about equality and inclusion,
and are committed to improving the gender balance in
our business and the wider VFX industry.

We recognise that the VFX industry as a whole is made up of a greater population of men
than women and our analysis indicates that our gap is driven by the fact there are more men
in senior creative roles within the company, where pay is also at the highest levels.

PERCENTAGE OF EMPLOYEES RECEIVING A BONUS IN 2017.
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The above images illustrate gender distribution at MPC across four quartiles. The 1st quartile being the
lowest paid 25% of employees and the 4th quartile being the highest paid 25% of employees.

Increasing the number of women in mid and senior creative roles is key to closing the pay
and bonus gaps. In order to address this, we are committed to initiatives to inspire and
recruit more women into MPC and the UK VFX industry at a grass roots level so that they
have the opportunity to progress into senior roles.
Our commitment to addressing diversity and gender parity is being addressed in a
number of ways;
We proactively invite our senior female talent to represent the studio by taking part in
VFX panel discussions, interviews, thought leadership content and mixers at industry
events and recruitment fairs.
We continue to collaborate with Industry trade bodies and educational institutions to
improve the awareness of VFX as a career option for women, and other groups - and also
worked with schools from a more diverse and socio-economic background to offer work
experience and work placements.
We continue to ensure our policies and practices allow for all groups to be fairly represented and ensure that our hiring practices are open to a broader range of talent, by
actively sourcing diverse candidates.
Within our film team we have our “MPC Balance” campaign, which supports our belief in
creating a culture where diverse voices are heard, and contribute to the decisions we
make in our business. As part of this campaign in 2017 we created an MPC Film Women’s
Steering Committee and continue to run sessions on equal opportunities, unconscious
bias and mental health awareness.
Within the film team, while there are more men in senior creative roles, there are more
women in our leadership team
In advertising, we have improved and formalised our internship and work experience
programs to create a more diverse VFX workforce for the future. We have committed to a
2018 target of a 50/50 gender split across individuals selected for these opportunities. In
2017, Film established hiring targets for women into the global entry-level MPC Academies, and we are committed to achieve at least 40% in 2018.
We believe that the relatively higher proportion of women in junior roles is also in part
testimony to the success of recent campaigns to encourage women to choose VFX as a
career, despite the fact that fewer girls are studying computer science at school; a trend
that we are committed to reversing as best we can.
We will continue to proactively measure our progress, monitor initiatives and drive
change both within our business and the broader industry.

WE CONFIRM THAT OUR GENDER PAY GAP STATEMENT IS CORRECT AS AT 5TH APRIL 2017
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